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Purpose of the I-Kit?

e To guide the creation, or strengthening, of
SRH SBCC programs for urban adolescents
aged 10 to 19.

 The I-Kit is designed to teach a selection of
essential SBCC elements and includes
worksheets to illustrate and facilitate practical
application.




What Is the |-Kit?

|t can be used both to design
and refine SBCC programs, and
as a training tool for SBCC.

 The concepts, information and
activities within the I-Kit are
adaptable to any country, city
and project context.

* |t is not a step-by-step guide on
how to develop and implement
a complete SBCC program.
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Who is the I-Kit Audience?

« SBCC professionals
 SRH professionals

e Youth-led organizations
or youth-focused
professionals
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What is different about this I-Kit?

e Each Essential Element
builds on the previous one.

e Each Element contains an
explanatory text, visuals and
interactive worksheets

e Recommend that
worksheets are used with a
team to encourage critical
thinking and discussion.




What is different about this I-Kit?

* Focuses on a specific target group (urban
adolescents aged 10 to 19) addressing
specific challenges, advantages and issues.

« Highlights the needs of younger adolescents

aged 10-14.

e Content can be adapted to other age groups
and to a rural setting.




@ What is inside the I-Kit?

Part 1

Introduces users to the I-Kit

Overview of SRH and urban

adolescents

Defines SBCC and provides a
summary of SBCC theories

Highlights lessons learned from
successful urban adolescent

programs
Describes a fictional city (Zanbe),

local NGO (Bright Star), and three
adolescent Zanbe residents




O What is inside the I-Kit?

Part 2

5 J' —2] * Seven Essential Elements.
Birthday | o Focus on practice and the

)

application of what is
being learned.

Includes worksheets and
completed examples for
Zanbe.

References to resources if
readers wish to learn more
about a specific topic.
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(@& The Seven Essential Elements
Essential Element 1

Collecting helpful
Information about

urban adolescents
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Essential Element 2

Navigating the urban environment for youth




Essential Element 3

j .i !A ! ﬁﬁ Segmenting

Qut of school

Pregnant Moved from Lives with parents
rural area
Unemployed
Employed
Homeless

Lives alone Married

A our
Disabled Incarcerated
Orphan In school 0
ety audience
student
Parenting
Trafficked Uses drugs

“USAID

' FROM THE AMERICAN PEOPLE




CURRENT BEHAVIORS
=  Condom use

= Contracepiive use
= Alcohol use

= Communication

FAMILY AND SOCIAL
NETWGII‘.HS
Living situation
Relatonship with Tamily
Friendships
Romantic or sexual
partners

DEMOGRAPHICS
Age

=  Marital status
*  MNumber of children
o Education

Figure 11: Audience Profile

Essential Element 4

DETERMINANTS OF
BEHAVIOR

Beliefs

Risk perception
Saocial norms
Sense of control

MEDIA USE

=  Tiradio use

* Sopcial media use
Mobile phone acces

%
E

DESIRED BEHAVIORS

PERCEIVED BARRIERS
& BENEFITS OF

PSYCHOGRAPHICS
Beliefs
Values
Amitudes
Aspirations

PI-IYSICAI. ENVIRONMENT

Home neighborhood
Recreation spaces
School or job

Health services
Transport

Creating an
audience
profile
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Essential Element 5

Establishing behavioural objectives
and Indicators

Isit...? Yes No Suggested Improvement

Specific?

Measurable?

Achievable?

Relevant?

Time-
bound?




Essential Element 6

ldentifying
communication
channels in the
urban environment
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Essential Element 7

Developing messages for urban adolescents

Abstain
from sex

i 1 to SEX E |.I‘ ﬁ[‘ i” #F. ‘ll
| %. FAMILIES q
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What is inside the I-Kit?
Part 3

 Provides a list of potential
y¢  challenges that may be
encountered during the
design and implementation
phases of an urban youth
SRH SBCC intervention.

 For each challenge, a list of
possible strategies and
solutions Is provided.

P
I'l. T 1l
i ==l
"3\‘,\4.5'&'_'_'.:&1:}" FROM THE AMERICAN PECPLE
AL OE



	Alessia Radice, MA, MSc
	Urban �Adolescent �SRH SBCC I-Kit
	Purpose of the I-Kit?
	What is the I-Kit?
	Who is the I-Kit Audience?
	What is different about this I-Kit?
	What is different about this I-Kit?
	What is inside the I-Kit?�Part 1
	What is inside the I-Kit?�Part 2
	The Seven Essential Elements�Essential Element 1
	Essential Element 2
	Essential Element 3
	Essential Element 4
	Essential Element 5
	Essential Element 6
	Essential Element 7
	What is inside the I-Kit?�Part 3

