Ujwal project
A multi and trans-media approach to
generating demand for FP and RH
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Snapshot of Family Planning in India

 |India TFR: 2.3 (2013, india census)

e Bihar TFR: 3.4 (2013, India Census)

o Uttar Pradesh TFR: 3.1 (2013, india Census)
« Tamil Nadu TFR: 1.7 (2013, india Census)
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Using mass, mid and mobile media to drive family planning use*
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360° surround and engage
for behaviour change
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360° surround and engage
for behaviour change
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Project Ujjwal: Key demand areas

-

» Creating a
network of
branded clinics
and outlets

« Narrow casting

» Counselling

-

» Mobile for IPC

» [PC Tools

 Ujjwal Helpline
for tracking and
follow up
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Demand
generation for
Ujjwal Clinics
* Increase
demand for
spacing methods

* Choice
Social norms

J

» EE shows

« Community
meetings

* Market town
activities

 Van publicity
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Facility: branding the network
(Hindi & Odiya)
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Outlets: branding the network

(Hindi & Odiya)
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Media Content Generation

Repurpose
existing
materials
Fill gaps

Use
repurposed
material for
mobile
counselling app

unicaton

Branding

Television
and Radio

Mid media
(EE shows)

IPC
(mHealth)

Brand
network to
connect
demand and

supply

» Create content

« Adapt and use
existing content

* Create synergies
with Mass Media
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Mass Media (TV and Radio Spots):

Enabling environment, strategic positioning and reaching multiple
audiences

Switching from traditional methods to long term
contraception for women

Switching from inconsistent use of condoms to
permanent methods for men
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Amrita Kumari and Gajendrak Kumar
explain the considerations that led
them to use IUCD to space the second
child and how they continue to have a
happy married life.

Oral Contraceptive Pill
Sarita and Rajkishore Singh share
how they decided to adopt OCP to

avoid any more unwanted

pregnancies and space the next child.

NSV

Atrue man, Shubham Kumar adopts
NSV as he is aware of his responsibiity
towards his family. Supported by his
wife, Poonam Kumari, he lives a
happy and productive life and
advocates NSV to others.

\\ — rrograms

Real stories of contraceptive use

Injectable
Shamsun Khatoon and Aas
Mohammad choose injectable after
talking to their friends to space the
birth of their next child.

Injectable
Nishu Kumari and Jitendra Kumar
make use of an opportunity and
adopt injectable during an
immunization visit for their 3
month old.

Female Sterilization
An amazing role model couple - Sangeeta
Kumari and Amresh Priyadarshi overcame social
norms related to son perference and accepted
female sterilization after two daughters. An
ASHA worker herself, Sangeeta now motivates
others to limit their family size.

- e

Male Sterilization
Pradeep Kumar Das and Sukanti Das
overcame the social barrier of son

preference and chose male sterlisation to
limit their family size. A proud father of
two daughters, Pradeep has motivated

many other men to adopt NSV.

Female Sterilization

Sujata and Abira Behera live in a
small house but have big dreams for
their two daughters. Thats why they
decided to adopt female sterlisation

after their second child.
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Injectable
Sabita Rani and Upendra Kande dreamt of
spending a few years together before they
could take on the responsibility of a child.
After giving birth to a beautiful daughter
after 2 years of marriage, Sabita has now
adopted Injectable to space her second child.

Post abortion family planning
After undergoing four abortions, Sodamini Barik
decided to adopt Injectable after watching an EE
show organised by Project Ujjwal. Her husband,
Umakant Barik, supported her decision and they
now live a carefree life.

[I[e)]

Laxmipriya Sethi and Prashanta Sethi from
Odisha understand the importance of limiting
their family size when Laxmipriya saw an EE
show organised by Project Ujjwal. Post spousal
communication, they decided to adopt IUCD to
avoid any unplanned pregnancy.
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Doctors speak on family planning

/
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uco Injectable ECP Safe Abortion Female Sterlisation
Dr. Abha Rani Sinha Dr. Sunita Singhal Dr. Manju Geeta Mishra Dr. Ranu Singh Dr. Alka Pandey Dr. Manju Geeta Mishra
Public Sector Public Sector Ex Public Sector (PMCH) Public Sector Public Sector Ex Public Sector (PMCH)
Patna Medical College National trainer IUCD Owner MGM Hospital, Patna Patna Medical College Patna Medical College
FOGSI Secretary Bihar Safdarjung Hospital, New Delhi
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Post Partum Family Planning Basket of Choices Delaying first birth Healthy Spacing and Importance of
Dr. Basant Kumar Dr. Sangeeta Chaudhery Dr. Abha Rani Sinha Dr. Abha Rani Sinha Timing of Pregnancy Limiting Family Size
Private Sector Private Sector Public Sector Public Sector Dr. Abha Rani Sinha Dr. Abha Rani Sinha
Stone Clinic, Vaishali, Bihar Chaudhery Clinic, Siwan Patna Medical College Patna Medical College Public Sector
FOGSI Secretary Bihar FOGSI Secretary Bihar

Owner MGM Hospital, Patna

Public Sector
Patna Medical College
FOGSI Secretary Bihar

Patna Medical College
FOGSI Secretary Bihar
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- S - Safe Abortion Female Sterlisation Docto s
Dr. Jaishree Pattanaik Dr. Jyotsna Rani Dr. Sanjukta Mohapatra D; N‘:'Vsli ?‘N Dr. Tapasi Pati Dr. Sanjukta Mohapatra
Private Sector Private Sector Private Sector nvca :; c: o Private Sector Private Sector fro m
Bravarian Hospital, Cuttack Cuttack HOD, IMS, Sum Hospital, s IMS, Sum Hospital, HOD, IMS, Sum Hospital,
Bhubaneshwar Bhubaneshwar Bhubaneshwar

Odisha

Male Sterilisation Delaying First Birth
Dr. Santosh Kr. Mishra Dr. Tapasi Pati Dr. Santosh Kr. Mishra
Ex Public Sector

Post Partum Family Planning Basket of Choices

Private Sector

Healthy Spacing and
Dr. Santosh Kr. Mishra

Ex Public Sector

IMS, Sum Hospital,

Timing of Pregnancy
Ex Public Sector Dr. Kalola Bej

FOGSI Secretary FOGSI Secretary

Bhubaneshwar

Private Sector

FOGSI Secretary

Importance of
Limiting Family Size
Dr. Kalola Bej
Private Sector



Mass Media and Community
Outreach Strategy

» TV: Promote FP methods and behaviors; encourage call-ins
to Ujjwal Helpline; promote Ujwal clinics and services;

narrowcasting in Ujwal clinic waiting areas; handed over to
State Govt. and National Govt.

» Radio: Remind and support television by promoting Ujjwal
Clinic and Ujjwal Saathi

» Print: Contact details of nearest Ujjwal Clinic
» Community Outreach: Video vans, EE Shows, Market Town
Activities promoting FP behaviors, Ujwal services, Helpline

» Digital/mHealth: comprehensive mobile phone Counselling
app

: Center for “ JOHNS HOPKINS
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Impact: Helpline calls trend
(Avg calls/day)
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EE shows activity flow

Stage 1: Inquire (Rapid assessment)

Meetings with Ujjwal doctors / TOs Identification of folk

FGDs with Men & Women & NTOs troupes

Stage 2: Strategy Design

Finalization of show Selection of show villages and Monitoring and evaluation
formats compilation of mobilization database indicators finalized

Stage 3 Create and test

Script development with inputs Design & Pretesting of Theatre
from rapid assessment, experts, | Production of IEC scripts and Production
project staff materials materials workshops

Stage 4: Mobilize and Monitor Implementation

Round 1 Round 2 Round 3
(March 2014) May —June 2014 October — December 2014

Stage 5: Evaluate and evolve

Quantitative: Reach, Qualitative- comprehension, .
. . . . Learnings and challenges
((-\\) Center Participation, Duration relevance and intention R

Comm
Progra [
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Gyan Jyoti —mobile phone for persuasive

Self learning
tool

communication {

Self-learning tool with easy to access
technical content

Counselling tool:
— Need specific counselling
— Test comprehension
— Face to face with the doctor
— Decision support tool
— Bridging gap in media dark areas

Monitoring tool:
— Monitor use of the toolkit by the
ASHAs for counselling
— Capture client data from counselling §
sessions for follow up

Counselling
tool

Monitoring
tool
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: Development and
Implementation Process

Further
enhanceme
nts planned

based on

ASHA

feedback

Workshop with Monthly Concurrent Building in
participating follow-up feedback basic case
ASHAs/Ujjwal training received management

Saathis sessions from ASHAs functionality

State SBCC team:
Training and supervision: content,
ease of use
Experience sharing sessions

Weekly cluster meetings at Ujjwal
Clinic or ASHA's residence
Regular visits for troubleshooting

Supportive supervision by ASHA
supervisors to ensure effective use of

: Center for JOHNS HOPKINS
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Please select what you would like to do:

0 mLearing
u Client Counselling

mlearning and client

counselling
interfaces

Center for
(\ Communication
Programs

- Client List

List of your clients  Add New Client

Geeta Devi

Vandana Kumari
Pooja Sharma
Gamla Devi

Sita Devi

Davita Devi

Rekha Kumari

Rakhi Yadav
Ragini Kumari
Shail Devi

Rumani Naui

W

ASHA selects the client
to be counseled

Details Make Visit

Name Geeta Devi
Mobile No 9985623748
Sex Female
Married Yes
Age 26
Parity 2
Life Stage Two or more children
Husband's name Raju Kumar
Youngest Child 1year 6month

Method name Condom

Edit Information Start call

W

Client’s case profile

&

my
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Counselling
materials accessible
by contraceptive
method

4 kinds of films
available by method by films
information need —

Doctors films, Role

Model films,

Watching persuasive

Entertaining films and

TV PSAs

* Itis important to take the pills only
under supervision of your doctor. Do
not take any dosage without consulting
your doctor
Medical Abortion Kit is available with
your chemist or at an Ujjwal Outlet near
only by showing your doctor's
prescription
Repeated abortion by lead to adverse
effects on both mother's and child's
health. Therefore, it is important that
you consult your doctor about any long
JC?IHQ of permanent modem
contraceptive method immedsately after

Frequently asked
questions by
contraceptive
method
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available through a live dashboard

counselling content and helps identify
content which finds relevance /
resonance with the community

monitoring data

making timely intervention

http://ujjwal.oppia-mobile.org/

Client profile and data analytics

Records ASHA's activities in relation to ==

Enable program access to real time

Helps guide program strategy and

&«
i Apps (€2 Home - The Cochra..

O

Center for
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Dynamic Dashboard

OppiaMobile

C A [} ujjwal.oppia-mobile.org/clientfilter/
[€3) Reschedule Appoint.. [ (3 mHealth (J Ayurvedic Diet (J Poetry (] NGO [E Johns Hopkins Studi...

Dashboard Clients Details

o Recent Activity Users*

o Leaderboard
o Clients List

Upload

User Registrations
o Activity by country
o Course Activity
o Course Downloads
o Method Mixes
o Films for Method
o Unigue and Repeat
Clients

Method Mix Activity

Method Mix used for Counselling (by month)

user9d

Client

Clients List for user: user9

Mobile

ge Gender Number

HSAT 28 =ARer 7739017352

@
g dr 25
sEETEE 22
AT & 35
T &Er 21
#AAGTEA 25

g

e

Ager

e

8873887705

8651268271

7739017352

9006122817

8292433437

Husband Using

Youngest Child

Name Method Age

o IEa RS 72
e

FHAH I Fa 12

FHAAIEaE  He 36
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ww
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ww
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NSV (Male
Storiizaton)

Famiy Planring

QR =

» (O] Other bookmarks
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Parity Life Stage Sessions

4

5+

2

2
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OppiaMobile App Technology

— Integrated with Moodle most common open source Learning Management System allowing
for low cost development and deployment of content

— Usage statistics collected by the app and uploaded to the admin server whenever there is a
connection. Statistics reflect what resource was used and when and for how long.

- No internet connection necessary to run the app once it is fully registered and media loaded

— No licensing requirements; code and functionality can be shared and integrated across
projects

— Available for download from Google Play

— Available in Hindi and English
— Adaptable to any language for an Android based device

. Center for “ JOHNS HOPKINS
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Proof of Concept Study

Post Only: 2 arms; Gyan Jyoti &

SD Cards
Bihar State in India

Focused on FP acceptors and
current users in the past one
year

Arm1 Arm 2
Sample drawn from married Gyan Jyoti SD Card
women (18-49 years) and who Samastipur Darbhanga
were sterilized inrthe past one (N=406) (N=406)

!

Married women Married women
(18-49 years) (18-49 years)
sterilized < 1 year sterilized < 1 year

JOHNS HOPKINS

BLOOMBERG
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Simplified Folders for SD Card

Family

. Relevant
Project Planning Video Content
. Content
Introduction Method viewed

A

A
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Current Use of Modern FP Methods

20.0%

Percentage of Women using Modern FP Methods

18.0% b4

16.0%

14.0%

12.0%

10.0%

8.0%

Oct 2014- May 2015

6.0%

4.0%

2.0% m

0_0% - +r _r  °r + ——* " T "0 " "0 "0 "0’ 0"/’’’
,{b,{b,{b,{b,{b,{b,{b,\u\u\v\v\v\u\u\v\v\v\v\v@<o°a<o<a<o
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=&=Samastipur Modern Method =#—Darbhanga Modern Method
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Current Modern Contraceptive Use by District

S Darbhanga SD card Samistipur Gyan Jyoti
87.11
78.47
o
2153
12.89
O - T T
-1 No Yes 2 - No Yes 2
P<.01 Current Modern Contraceptive Use

Darbhanga N = 357 Samastipur N = 339



Modern and Traditional FP Use in 2 Districts in Bihar
Darbhanga SD card Samistipur Gyan Jyoti

B Modern FP methods I Trad FP Methods




FP Method Mix in Two Districts

Darbhanga SD card

Samistipur Gyan Jyoti

B Female sterilization
BN Injectables
N Condom

o LAM

P withdrawal

BN uD

R Pl

B Std days method
Rhythm method

I Other tra. method

Darbhanga N = 357

Samastipur N = 339



Exposure to ASHA Home Visit & Gyan Jyoti Films
Darbhanga SD Card

Samistipur Gyan Jyoti
o -
(o]
52|96
4458 44,33
- 38/18
——
c
o
o
—
O
o
& 17}ag ™"
2.463
o T T T T T T T T T T
-1 No exposure Home visit  Home visit = film 3 -1 No exposure Home vist  Home wisit + film 3
N= 406

*** P < 0.0001.

Exposure to Gyan Jyoti Intervention

N= 406



Logistic Regression for Current Use of Modern
Contraceptives in 2 districts in Bihar

Gyan Jyoti District, (N= 339)* SD Card District (N = 357)*

Odds Ratios
Independent Variables (95% ClI)

Exposure to Gyan Jyoti Intervention

No exposure 1

ASHA home visit 1.9** (1.2 -3.2)
ASHA home visit + films on mobile phone 4.5*** (2.4-8.5)
District

SD Card District 1

Gyan Jyoti District 1.5* (0.98-2.4)
Media Exposure :TV, radio, magazine or newspaper

No Exposure ( 0 Media) 1

Low Exposure (1 Media) .80 (.39-1.6)
High Exposure ( 2+ Media) 2.5*(.80-8.1)

Has trust in family planning

Low 1
High 1.7* (1.0-2.7)

Programs

) cemerfor Adjusted for age, education & SES + Excludes currently pregnant women. ., .. .«
((: Communicaton* P < 05  **P <01 ** P <.001 Pseudo R20.082 %y DLOOMBERG






