


Aims & Scope
The Journal of Computer-Mediated Communication (JCMC) 
is a web-based, peer-reviewed scholarly journal. Its focus is 
social science research on communicating with computer-
based media technologies. Within that general purview, the 
journal is broadly interdisciplinary, publishing work by 
scholars in communication, business, education, political 
science, sociology, psychology, media studies, information 
science, and other disciplines. Acceptable formats for 
submission include original research articles and meta-
analyses of prior research.
http://onlinelibrary.wiley.com/journal/10.1111/(ISSN)1
083-6101/homepage/ProductInformation.html

http://onlinelibrary.wiley.com/journal/10.1111/(ISSN)1083-6101/homepage/ProductInformation.html


Author Guidelines
• 6th Edition APA Style
• Within 30 pages and under 10,000 words
• Acceptance rate: 6%
• Turn around time of 2014:

– Desk Reject: 7 days
– Reject (based on review by Associate Editor or by peer 

reviewers): 50 days
– Major Revision: 84 days
– Minor Revision: 61 days

http://onlinelibrary.wiley.com/journal/10.1111/(ISSN)108
3-6101/homepage/ForAuthors.html

http://onlinelibrary.wiley.com/journal/10.1111/(ISSN)1083-6101/homepage/ForAuthors.html
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